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[Iporpamma cocrasiena B coorBercTBur ¢ @I'OC BO no nanpasnenuto 38.03.02
MeHeKMeHT.

Astop I.1. XneboBuu
PaGouast mporpamma o6CykaeHa 1 YTBEPKICHA HA 3aceTaHuH KadeaIpbl
MEHE[)KMEHTa, MAPKETHHTa U CepBUCA

3aenyrommii kadeaporr O.H. baesa



1. Hesn n3yyeHns JMCHUIIHHBI

lenpro  ocBoeHuss  AMCHMIIMHBL  «MeXAyHAapOOHBIA  MAapKETHHI»  SBIIACTCS
dopmMHupoBaHHE 3HAHUH W YMEHHH, CBA3aHHBIX C MPHHATHEM YIIPABICHUYECKUX PELICHUH,
pa3paboTKe IJIAHOB U CTpaTeruii COBPEMEHHOM (MPMbI Ha OCHOBE MH(OPMAIMM O COCTOSIHUU
($akTOpOB MHKpPO- M MaKpoCpeAbl MapKeTHHTa B MEXKIYHApOAHOH cpelae. DTO TO3BOJHT
COIIOCTABJISATh MPEJICTABICHHUS O CTPAHOBOM M MEXAYHAPOJHOM MapKeTUHre u 00 3¢p(heKTUBHOM
YIIPABJICHUH UM.
Baxuelimas 3a1a4a TUCHMIIMHBI - U3y4EHHE MAapKETUHIOBOrO MOAX0a B YIIPaBJIeHUH (pUPMON
IIPY BBIXOJIE HAa MEKIYHAPOIHBIA PHIHOK C YYETOM MPOTEKAHHSI MTPOIECCOB III00ATH3AIHH.

2. [lepeyeHb MIIAHUPYEMBIX Pe3yJIbTATOB 00y4eHHsI 10 U CHUILINHE (MOAYJII0),
COOTHECEHHBIX € IVIAHUPYEMbIMH Pe3yJIbTATAMHU O0CBOeHHs 00pa30BaTeIbHOM MPOrpaMMbl

Komnerenuuu odyuaiomerocsi, popMmupyembie B pe3yJibTaTe 0CBOEHUsI

JUCIHIIINHBI
Kon
KOMIIETEHIIUH 11O Kommerenmus
®dI'OC BO

BJIa/ICHUE HAaBbIKAMU CTPATErNYECKOro aHaIn3a, pa3padoTKu U

I1K-3 OCYILECTBIICHHsI CTPATErUy OpraHU3ally, HallpaBJIeHHON Ha o0ecrieueHue
KOHKYPEHTOCIIOCOOHOCTH

CIIOCOOHOCTh OLICHUBATH BO3/IEHCTBHE MAaKPOIKOHOMHUYECKON Cpesibl Ha
(yHKIIMOHMPOBAHUE OPTaHU3ALNN H OPTaHOB TOCYIaPCTBEHHOTO U
MYHULIUIIAIBHOTO YIIPABICHUS], BBISABIIATh U @HAJIU3UPOBATh PhIHOYHBIE U
I1K-9 crenu(puUecKre pUCcKy, a TaK)Ke aHAJIM3UPOBATh MOBEACHHUE TOTpeOUTENe
HKOHOMHYECKUX OJ1ar u (pOpMHpPOBaHUE CIIPOCA HA OCHOBE 3HAHUS
HPKOHOMHMYECKHUX OCHOB IOBEICHUS OPraHU3aluid, CTPYKTYp PIHKOB U
KOHKYPEHTHOM Cpe/ibl OTpaciau

CTpyKTypa KOMNeTeHIHH
Komnerenuus dopmupyemsie 3YHbl
3. 3HaTh TEOPETUUYECKHE OCHOBBI MPOBEACHUS
CTpaTErMueCcKOro aHaJln3a U pa3pabOTKH CTpaTeTuu

[1K-3 Biragenne HaBLIKAMHU OpraHu3aIlfy, HapPaBJICHHON Ha o0ecrieueHne
CTpPaTernyecKoro aHauusa, KOHKYPEHTOCTIOCOOHOCTH B II00QJIbHOM KOHTEKCTE
pa3pabOTKU U OCYILECTBICHUS  |Y. yMETh IPOBOAUTH CTPATETUUYECKUM aHAIN3 U

CTpaTeruu OpraHu3aiuu, pa3pabaThiBaTh U OCYIIECTBIIATH CTPATETHIO OPTAaHU3AINN B
HaIpaBJICHHON Ha 00ECTIEYeHNE [JI00ATBHOM KOHTEKCTE

KOHKYPEHTOCTIOCOOHOCTH H. BnageTs HaBbIKaMU NMPOBEACHUS CTPATETUYECKOTO

aHaJIN3a, pa3padOTKU U OCYILECTBIECHUS CTPATErHH
OpraHu3alyy B r1100aTbHOM KOHTEKCTE

[1K-9 crtocoOHOCTE OIlEHMBATh 3. 3HATH CIIOCOOBI OIIEHNBAHUS BO3IEHCTBUS
BO3CHCTBHUE MaKpOIKOHOMHUYECKOU Cpebl Ha (YHKITMOHUPOBAHHE
MaKpO3KOHOMUYECKOMN Cpeibl HA |[OpraHU3aIMi Ha MEKTYHAPOAHBIX PhIHKAaX
(GYHKIIMOHUPOBAHHUE OPTaHHU3AIMi|3. 3HATh TIOJIXO/IbI K aHATHM3Y MOBEICHUS MTOTpeOuTeneit
1 OpPTraHOB TOCY/IAPCTBEHHOTO M PKOHOMHUYECKUX OJIar B TJ1I00aIbHOM KOHTEKCTE
MYHUIUMIIAJIBHOTO YIpaBiIeHUs, |Y. yMEThb OLIEHUBATh BO3JEHCTBUE MAaKPOIKOHOMUYECKOM
BBISBIISITh U AHAIM3UPOBATH cpenbl Ha GYHKIIMOHUPOBAHUE OPraHU3aIUKA Ha
PBIHOYHEIC U CIIeIU(UIECKIE MEXyHApOIHBIX PhIHKAX

PUCKH, a TAK)KE aHAJTM3UPOBATh  |Y. yMETh MPOBOAUTH aHAIHM3 TTOBEACHUS MOTpeOUTENCH
MOBEJICHNE OTpeOuTeNeH H. Bi1aeTs HaBBIKAMH OIIEHKH BO3ICUCTBUS




PKOHOMHUYECKUX Oar u MaKpOIKOHOMHUYECKON Cpefibl Ha (PyHKIIMOHUPOBAHUE
(dbopmMHpoOBaHKE CIIpOca Ha OCHOBE [OPTaHU3AINI HA MEXKTYHAPOIHBIX PhIHKAX

3HAHUS SKOHOMUYECKUX OCHOB  [H. BilazeTh HaBbIKaMu aHanM3a [OBEIEHUs OTpeduTeei
[TOBEJICHUSI OpPraHu3aui,

CTPYKTYp PBIHKOB U
KOHKYPEHTHOM Cpeibl OTpacian

3. MecTo qucuunjnHbl (MOIyJisl) B CTPYKTYpe 00pa3oBaTeibHOI MPOrpamMMbl

[Ipunagnexxnocts aucuumumasel - BJIOK 1 AUCHUTTIIMHBI (MO YJIN): JuctuniuHa

0 BBIOODY.
[IpenmecTByroniye IUCHMILIMHBI (OCBOGHHE KOTOPBIX HEOOXOIMMO [yl YCIEUIHOTO
OCBOEHHUSI JlaHHOM): "DkoHomuueckas Tteopus', "Mapkerunr", "AHaiIU3 pPBIHOYHBIX

Bo3MOxkHOCTEH", "MapketruHroBoe yrpanieHue", "CtpaTerndeckuii MEHeIKMEHT"

4. O0beM IUCUMILVIMHBI (MOYJIs1) B 3a4€eTHBIX eJUHULAX C YKa3aHHEM KOJIU4eCTBa
aKa/JleMH4YeCKHX 4acOB, BbIIeJICHHbIX HA KOHTAKTHYIO padoTy 00y4Yarouuxcs ¢
npenojgasareseM (110 BUIaM yu4eOHbIX 3aHAATHIT) M HA CAMOCTOSATEJIbHYIO padoTy
00y4YarIIHNXCs

OO6m1ast Tpy10€MKOCTh TUCHMIUIUHBI COCTaBISIET 4 3a4. e.,144 gacos.

Bt yue6Hoit paboTs! KonnuectBo yacoB | KoiruecTBo uacos
(ouynas ®O) (3aounas ®O)
KonTaktHasi(ayauropHasi) pabota
Jlexuun 28 6

[TpakTuueckue (cem, 1ab.) 3aHATHSA 28 10
CamocTosTenbpHas paboTa, BKIIOYast MOATOTOBKY K 23 128
DK3aMEHAM U 3a4eTaM
Bcero yacos 144 144

5. Conep:kanne IUCHUNIHHBI (MOAYJIfA), CTPYKTYPUPOBAHHOE MO TeMaM (pa3aesiaMm) ¢
YKa3aHHeM OTBEJCHHOI0 HA HUX KOJIMYeCTBA aKaJeMUYeCKUX YaCOB U BUI0B Y4eOHBIX
3aHATHH

5.1. Conep:xanue pa3iei0B M CHUILTAHBI

3aounas popma o0yueHus

Cemunap| Camo- |B unTepa-| ®opmbl TeKyIIero
Ne Pa3gen u tema Ceme-| Jlek- P pv P I
JlaGopaT.| CTOAT. | KTUBHOI KOHTPOJIA
n/n AUCHUTLTAHBI CTp | uMu
IIpakTuy. pa6. popme ycrneBaeMoCTH
Globalozation:
definition, characteristics
and current trends JlomarHee 3aaHue
1 (I'mo6anuzanus: A1 1 1 18 no teme 1. Pabora B
oTpesieNieHue, KJIacce B TPYyIIMax.
XapaKTEPUCTUKU U PEST-anann3
COBPEMEHHBIE
TEHJICHITNN )
The development of JloMamee 3anamme
2 |international marketing 41 1 1 18 A
1o TemMe 2
theory. The essence of




Cemunap| Camo- |B unTepa-| @opMbl TeKyLIEero
Ne Pa3gen u Tema Ceme-| JIek- p pu p ym
JlaGopaT.| CTOAT. | KTUBHOI KOHTPOJIA
n/n AUCHUILIUHBI CTp | UMHU
IIpakTnu. pao6. ¢opme yCneBaeMoCTH
the concept of
international marketing
and its components
(PazBuTHne Teopun
MEXTYHAPOIHOTO
MapkeTHHra. CymHocTb
KOHIIETIITUI
MEXTyHApOJIHOTO
MapKETHHTa U €€
COCTABJISIONINE)
International Marketing
Environment.
Attractiveness of
internationalmarkets JlomamiHee 3agaHue
3 (Cpena 41 1 1 13 o Teme 3.
MEXTYHAPOIHOTO Knaccnas pabora
yYHap P
MapkeTunra. OneHnka (MHAMBUYaTTbHAS )
[PUBJICKATEILHOCTU
MEKTYHAPOTHBIX
PBIHKOB)
Consumer behaviour in Teer No 1 1o Teman
cross-cultural aspect 1.4 i[OMaIHHeC
IMoBeneHue -
4 1('IOT eé[HTeHeﬁ 5 41 1 1 18 3a/1aHue 1o Teme 4.
p Pabota B kacce ¢
KPOCCKYJIBTYPHOM ceifcom
ACTICKTE)
Policy penetration into
foreign markets. JloMamee 3anamme
International Marketing 10 Tene gl
strategy (Ilonutnka pymmosas paéoTa s
S  |[IpOHUKHOBEHHs HA 41 1 2 18
KJ1acce
3apyOexHbIEe PHIHKU. (BbIIOHEHHE
Crtpareruu kefica)
MEXTYHAPOJIHOTO
MapKEeTHHTa)
Marketing decisions in
an international context
['pynnoBas padoTta B
(MapkeTuHTOBBIE .
6 CLICHIS B 41 1 2 18 Kiacce. ['pynmosoi
P IIPOEKT IO TeMe 6
MEXTYHAPOTHOM
KOHTEKCTE)
Global and local in
Russian marketing Teer No 2 110 TeMe
I'mobansHOE U N
7 J(IOKaJIBHoe s 41 2 20 5-7. JomamiHee
o 3aJaHue mo TeMe 7
poccuiickom
MapKETUHTE)
UTOIr'O 6 10 128

Ounas ¢popma o0ydeHus1




Cemunap| Camo- |B unTepa-| ®opmMbl TeKyLIEro
Ne Pa3nen u tema Ceme-| JIek- P pa P yut
JlaGopar.| CcTOAT. | KTUBHOM KOHTPOJIA
n/n AUCHUILIUHBI CTp | LMHU
IIpakTny. pao. popme yCIeBaeMOCTH
Globalozation:
definition, characteristics
and current trends JlomamHee 3a1anue
I'moGanm3anus: o teme 1. PaGora B

1 5 41 | 4 4 13
oTIpeieNieHue, KJIacCe B PYyIITax.
XapaKTEPUCTUKHU U PEST-ananu3
COBPEMEHHBIC
TEHJICHITNN )

The development of
international marketing
theory. The essence of
the concept of
international marketing
and its components Jlomammee saanie
2 |(PasBurtne Teopun 41 | 4 4 12 A
1o TeMe 2
MEXTYHAPOIHOTO
MapkeTHHra. CymHocTb
KOHIETIITIH
MEXKTYHAPOTHOTO
MapKETHHTa U €€
COCTaBJISIOIINE)
International Marketing
Environment.
Attractiveness of
internationalmarkets JlomamtHee 3agaHue
a 1o Teme 3.

3 (Cpen 41 | 4 4 12 0 TeMe
MEXTYHAPOTHOTO Knacchas pabora
MapkeTuHra. OreHka (MHIMBUyaTbHAS )
MPUBJICKATEILHOCTH
MEXKTYHAPOTHBIX
[PBIHKOB)

Consumer behaviour in

Tect Ne 1 mo Temam
cross-cultural aspect
(Moseenne 1-4. lomaniHee

4 . 41 4 4 13 3aJaHue Mo teMe 4.
noTpeOuTenei B
DOCCKYIETYDHOM Pabora B xnacce ¢

p YIRTYP KercoMm
ACTICKTE)
Policy penetration into
foreign markets. JloManee 3ananme
International Marketing -
1o Teme 3.
strategy (ITommuTrka hvioBas paGoTa b
S  |[IpOHUKHOBEHHUs HA 41 4 4 12 pyn P
KJlacce
3apyOeKHBIE PHIHKH.
(BBIMOJTHEHUE
Crpaterun "
Keiica)
MEKTYHAPOTHOTO
MapKETHHIa)
Marketing decisions in ['pymnmoBas paboTta B
6 g 41 | 4 4 13 PYITopas b

an international context

Kiacce. ['pynmoBoi




Cemunap| Camo- |B unrepa-| ®opMbI TEKYIIEro
Ne Pa3nen u tema Ceme-|JIek- P pa P yit
JlabopaT.| CTOAT. | KTUBHOM KOHTPOJIA
n/n AUCHUILIUHBI CTp | UMHU
IIpakTnu. pao6. ¢opme yCneBaeMoCTH
(MapkeTuHroBbIe IIPOEKT 110 TeMe 6
pelieHus B
MEX1yHapOAHOM
KOHTEKCTE)
Global and local in
Russian marketing Teer No 2 110 TeMen
I'moGansHOE M ’
7 J('IOKaJ'IBHOC 5 41 4 4 13 5-7. lomarinee
. 3a/laHue 1o teme 7
poccuiickom
MapKETUHTE)
NTOI'O 28 28 88
5.2. JlekuMOHHBbIE 3aHSATHS, HX COEPKAHUE
Ne HanmenoBanue Conepsate
/1 pa3esioB U TeM p
["moGanm3anusi:
ol eneneHEe 1.1.  OcuoBHbIe onpenencHus riodanmm3anuu. CyImHOCTh U
1 xapaKTe HCTI/’IKH " MCTOPUS Tpoliecca rI1odanu3auu.
cog eMeI:{HBIe 1.2. BaustHre po1ieccoB riio0anu3anuy Ha pa3BUTHE PHIHKOB.
P DddexT cTpaHbl MPOUCXOKACHUS TOBApA.
TE€HJCHIUU
PazBuTtue teopuu .
MEKITYHA onfrl)oro 2.1.  KonHnenuuu MapKkeTHHTa KaK COCTABJISIOIINE COBPEMEHHOM
o KG};I;I Ifl“ a MapKETHHIOBOM TEOpUU. | €HEe3UC KOHIEITINN.
P i 2.2.  OcoOeHHOCTH, LIeNU U 33Jja4ul MEXTYHApOTHOTO
2 |CymHOCTh KOHIETIIHH
e TYHAPOTHOTO MapKeTHHTa.
4 Ke}’,TI;I/II-E"a i ce 2.3.  HHcTpyMeHTapuil BeIeHUs MEKIyHAPOIHOU
co (I))TaBJ'I}IIOH_[I/Ie MapKETHUHIOBOM JI€STEIIbHOCTH.
3.1. XapakTepuCTHKU OKPY>KAIOIIEH Cpeibl MEKTyHAPOIHOTO
Cpena MapKeTHUH-A.
Mgmn ADOJTHOTO 3.2. OcHOBHBIE (haKTOPHI BIUSHUS B CPEAE MEXKAYHAPOTHOTO
v KG};I; Ifl“ 2. OleHKa MapKeTHHTa (3KOHOMUYECKHE, leMorpaduieckue, IpUpoIHbIE,
3 . II/)IBJIeKaTeJ:IBHOCTI/I COLIMAJIbHO-KYJIbTYPHBIE).
P 3.3. OcobeHHOCTH aHajM3a U BbIOOpa CErMEHTOB MEX/TyHapOIHbBIX
MEXXTyHaPOIHBIX
PbIHKOB PBIHKOB.
3.4. OnieHKa KOHKYPEHTHOT'O MOTEHIMaNa Ou3HeC-MapTHEPOB Ha
ME)KTYHapOJHBIX PhIHKAX.
[loBeneHne 4.1. [ToTpeduTenbckoe MoBeieHNe, €ro XapakTepPUCTHKH.
nmoTpedureeii B 4.2. MeXKyIbTypHbIE 0COOEHHOCTH U UX BIUSHHE HA MTOBEICHUE
4 YJIBTY
KPOCCKYJIBTYPHOM noTpeOuTeneil pa3HbIX THUIIOB.
ACIICKTE 4.3. Moaenu npuHATHS pelIeHUI 0 OKYITKaX.
yIT
5.1. CnocoObl MPOHUKHOBEHUSI Ha 3apyOekHbIE phIHKU. DopMbl
[TomuTHka OpraHU3alMy MEKIYHApOJHOTO NpEANpUHUMATENbCTBA. OCHOBHBIE
[MPOHUKHOBEHUS HA  |[MAPKETUHIOBBIE PEHICHHS B MEKAYHAPOJHOM
VH
5 3apyOeKHbIE PBIHKH. |IPEANPUHUMATEILCTBE.
Crpareruun 5.2. CyImmHOCTb CTPaTErM4eCKOro MApKETUHIA U MAPKETUHTOBOM
MEX1YHApOAHOIO cTpaTeruul. TpeOoBaHUS K MAPKETHHIOBBIM CTPATETUSM.
MapKeTHHTa MeTtoonorus GopMHUPOBaHUS PHIHOYHOM CTpaTeruu.
5.3. Ctpareruu NpOHUKHOBEHUS (PUPMBI Ha BHEIIHUE PHIHKU.




Ne Haumenosanune
Coneprxanue
1/ pa3esioB U TeM
6.1. YrpapiieHUeCKHE PEUICHUS 110 KAKIOMY U3 JIEMEHTOB
MapKETUHIOBOIO KOMILJIEKCA IIPU BBIXOJIE HA BHELTHUE PBIHKU:
MapKeTHHT OBbIE N
CLICHIS B (bopMHpOBaHUE TOBAPHOM MOJUTHUKH, [IEHA U LIEHOBAsl [TOJUTHKA,
6 P CUCTEMA paclpeesIEHUs] U MECTO IIPOAAXK, CUCTEMA
MEXTyHapOJIHOM .
KOMMYHHUKAIUH.
KOHTEKCTE.
6.2. @opMUPOBAHNUE YHUKAIBHOI'O TOPIOBOTO MPEIJI0KEHUS
(YTII).
['moGansHOE U 7.1. JlessTenbHOCTh MEKAYHAPOJHBIX KOMIIAHUN HA POCCUICKOM
- [lOKabHOC B PBIHKE.
POCCUICKOM 7.2. JlesSTeNnbHOCTh POCCUMCKUX KOMIIAHUM Ha MEXTyHapOIHbIX
MapKeTUHIe pBIHKaX.

5.3. Cemunapckue, npakTH4ecKme, JJ1adopaTopHble 3aHATHS, HX COAepPKaHue

Ne pazpaena u
TEMBI

Copepxanuie v (HOpMbI IPOBEACHUS

["moGaym3anus: onpeaeneHne, XapaKTePUCTUKU M COBPEMEHHbBIC TCHCHITUH.
[TpakTHKM TTOBEICHHUS HA PhIHKAX IIO0ATBLHBIX KOMITAHHI: HCTOPHUS U HACTOSIIICE.
Jlomamnee 3aganue 1. Pabora B kiacce

Pa3BuTHE Teopun MeX1yHaApOAHOrO MapkeTHHra. CyIHOCTh KOHLENIUN
MEXXTyHAapOJAHOT0 MapKeTHHIa U ee cocranisttomue. [Ipumeps! u3 Ouznec-
[IPaKTHK, IEMOHCTPUPYIOIIKE MTPOLIECC YIIPABIEHUS CIIPOCOM IIPU IIOMOIIHU
MapKETHUHIOBBIX AEUCTBUI HA MEKIYHAPOJHBIX PHIHKAX.

[Iponiecc MapKeTHHIa HA MEKIYHAPOJHBIX PhIHKAX.

AyIUTOpHAas KOHTPOJIbHAs paboTa (MHAMBHyalIbHAs).

Cpena MexTyHapoIHOTO MapKeTHHTa. OLeHKa TPUBJICKATETFHOCTH MEXKTYHAPO/T-
HBIX PBIHKOB.. BO3MOXHBIE CHCTEMBI TOKA3aTeNen sl OLICHKU
MPUBJIEKATEILHOCTH MEXIYHAPOIHBIX PHIHKOB. OCOOCHHOCTH B MPOSIBIICHUU
dakropos. [IpuMeps! U3 MPaKTHKU.

Tect 1.

JlomarHee 3amadue 2.

[loBenenue nmoTpeduTesneii B KPOCCKYJIBTYPHOM acTeKTe.. Y CIIEXH U HEeYyauu B
Mpolleccax BBIBEACHHS HOBBIX TOTPEOUTEIHCKUX TOBAPOB HA MEKTYHAPOIHBIE
[PBIHKH.

Pabora B rpynmax B ayTuTOPHUH.

Jcce (MHIMBHIYAThHOE TOMAITHEE 3a7aHue 3).

[TonuTHKa MPOHUKHOBEHUS Ha 3apyOeKHBIC PHIHKH.. BapraHThI BXOXK/ICHUS HA
PBIHOK: TUTIOCHI, MUHYCHI. Pa36op keiico. Pabota B rpymnmnax. [loaroroBka MunHu-
[IPE3EHTALUI-OTBETOB HA BOIIPOCHI KEMCOB.

NunuBunyanpHOe qomarrHee 3aganue 4. CriocoObl BXOXKICHHS Ha PHIHOK
M3BECTHBIX KOMITAHUM U3 Pa3HBIX CTPaH.

Ctpareruu Beioopa ¢hupmMoii crrocoO0B BRIX0/1a Ha BHEIIIHUA PHIHOK. MapKeTHH-
TOBBIE CTPATErUH, 3aBUCSIIUE OT COCTOSHUS CIIPOCa.

Tecr 2.

MapKeTHHTOBbIE PELLIEHUS B MEXIYHAPOJIHOM KOHTEKCTE.. KiltoueBble penieHus B
OTHOILIEHWY KOMILIEKCA MAPKETHHTA.

[TprMepbl aganTauy UHCTPYMEHTOB KOMIUIEKCAa MAPKETHHTa Ha TTI00aIbHBIX
PBIHKaX.

MapKEeTHHTOBbIE PENICHUS B MEXIYHAPOIHOM KOHTEKCTE.. DiieMeHThl Y T11 u nx




Ne paznena u
TEMbI

Copneprxanue u GOpMBbI IPOBEACHUS

W3MEHEHUS B TUHAMUYHOM II100aIbHOM Cpe/ie M Ha Pa3HbIX THUIIAX PHIHKOB.
Kelicbl. AHaIN3 IPAKTHK.
NuauBuyanbHOE JOMANIHEE 3aaHue S.

['moGanpHOE U TOKATbHOE B POCCUICKOM MapKeTuHTe.. [IpakTHKH qesITeTbHOCTH
3apyOEKHBIX U POCCUHCKUX KOMIIAHUIN: CPAaBHEHHE OIbITA UCIIOIb30BaHUS
(P PEKTUBHBIX MAPKETUHTOBBIX HHCTPYMEHTOB. OTpacieBble 0COOCHHOCTH.
Jlomainee 3ananue 6. [TonroroBka mpesenranuu (padoTa B rpymnmax)

Tect 3

6. DOHJ OIEHOYHBIX CPEACTB /JIA MPOBEAEHUS TMPOMEXKYTOYHOM AaTTECTAUWM IO

AUCIHUIIJIMHE (l'[O.]'IHI)IfI TEKCT IPUBECACH B IPUJIOKEHUH K paﬁoqeifl nporpaMMe)

6.1. Tekymuii KOHTPOJIb

KOHTpOJ’[LHble 3aJaHUsA WIH
HHbIC MaTepHaJIbl,

He00X0AMMbIe UIsl OLleHKH Onucanne
Jransl o1 Lt ol nokazareJeii u
ODMHMDOBAHUS 3HAHUHU, YMCHHHU, HABBIKOB KpHTepHes
bopmup . Ilepeuensn (3yHI)I: H (WIH) ONbITAa
No | KoMnereHuuii 3.1...3 N ——— ouenuBanus
(4 (opmupyembix (3.1...3.n, > KOMINeTeHuuii Ha
(Tema u3 - XapaKTepH3YIOIHUX dTANbI
n/n o KOMIIeTeH i V.1...¥V.n popmuposanus [Pa3JIMYHBIX ITANAX HX
paboueit ’ PMHPC (dopmupoBanus,
no ®I'OC BO H.1...H Il) KOMIIeTeHIHil B Ipolecce
nporpamMmmabl elloce L .| omucaHHe IIKAJ
0CBOCHHUSI 00Pa30BaTE/IbLHOI 100
AMCHHUILIAHBI) nporpaMMI ouenusanus (1o 100-
0aJNILHOI 1IKaJIe)
(HaumenoBanue
OLICHOYHOI0 CPE/ICTBA)
MakcumanbHO
BO3MOXKHAS
OLIEHKa JI0 5
6amroB. Kpurepun
OIICHUBAHWSI:
KOJIMYECTBO
3.3HaTh TEOPETHUYECKHE
. PaccMOTPEHHBIX
1. Globalozation: OCHOBBI IIPOBEJICHUS .
.. ompesieNieHu ;
definition, CTPaTErnuecKoro
-~ aHaJIu3 C TOYKU
characteristics and aHaM3a M Pa3padoTKH -
current trends CTpaTeruu P
JlomamiHee 3a7anue Mo | COBPEMEHHOTO
1 |(Tnobammszanms: |[TK-3 OpraHU3aIlNY,
9 Teme | MTOBEICHHUS
OTpeieIeHue, HaTIpaBJICHHON Ha N
KOMITaHUH;
XapaKTePUCTHKH U oOecIieueHHe
HCTIOJIb30BaHHE
COBpEMCHHEIC KOHKYPEHTOCIIOCOOHOCT
IIPH aHAJTN3e
TCHJICHIIVH ) 1 B TI100aIbHOM N
paccMOTpeHHOH
KOHTEKCTE
TEPMUHOJIOTHH,
MIPaBUIIBHO
odopMIICHHBIE
CCBUIKH Ha
TUTEepaTypHbIC
WUCTOYHUKH. (5)
3.3HaTh CIIOCOOBI MakcruManbHO
OIICHUBAHUS BO3MOJKHAsI
BO3ICHCTBHS OIlIEHKa — JI0 5
MaKpO3KOHOMUYECKOU 6ayoB (Ha OCHOBE
cpeabl Ha MIPaBUIIBHO
peiL PaboTa B Ki1acce B pasit
2 [1K-9 (YHKIIMOHHpOBaHNE OIPEICIIEHHBIX
o rpynnax. PEST-ananu3
OpraHusalyii Ha (akTopoB,
MEXTYHAPOTHBIX TOYHOCTh
pBIHKAaX (hopMyITHPOBOK,
Y.yMeTh OIICHUBATH COTIPOBOJIUTEIHHO
BO3JIEHCTBHUE e oricanue) (5)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH “02:::;1]:::; -
MIDOBAHMS 3HAHUH, yMeHUii, HABBIKOB KDHTEDHEB
¢dopmupo 1 Mepedenn (3YHLI: o (W) ONBITA OIIl:’,HMBl:lHMﬂ
KOMIIEeTeHIM i
Ne h ¢opmupyembIx (3.1 .o .3.“, AEATETLHOCTH, KOMIETeHIMIA Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
11/[[ . KOMIICTCHIINHN Y.l .. .Y.n dopMuEpoBanus PAa3JIMYHBIX ITanax X
paGoueii ? o ¢dopmupoBanus
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce >
HporpaMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
AUCHUILTIHHBI) - ouenupanus (1o 100-
(HammenoBanne 0aJIIBHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
MaKpO3KOHOMHUYECKOU
Cpelbl Ha
(hyHKIIMOHUPOBAHUE
OpraHu3aiuil Ha
MEKIYHAPOIHBIX
[PBIHKAX
H.BnaneTs HaBBIKAMHU
OIICHKH BO3JICHCTBUS
MaKpPOIKOHOMHYECKOH
cperpl Ha
(YHKIIMOHUPOBaHUE
OopraHu3aluii Ha
MEXIYHAPOTHBIX
[PBIHKaX
MaxkcumaiabHO
BO3MOYKHAS
b The 3.3HATh TEOPETUUECKUE OIIeHKa JI0 5
‘ OCHOBBI IIPOBEICHHUS 6amtos. O630p
development of
. . CTpATETHYECKOTO MPaKTUK:
international
. aHaM3a U pa3paboTKH KOJIMYECTBO
marketing theory. CTpaTeruu aCCMOTPEHHBIX
The essence of the 0 I;aHI/ISaL[I/II/I ﬁ aKTI/IKpZ[O 1,5;
concept of P . P 2
. . HaTIpaBJICHHON Ha aHaJiu3 C TOYKU
international oOecIieueHHe 3pEHUS CYITHOCTH
marketing and its KOHKypeHTocmocoOHocCT|/lomalHee 3aganue mo hfemu Hay 0JTHOTO
3 [components [1K-3 " B r£6anLH0M Teme 2 May IzleTI/Ile"a 710
(PasButue Teopun P
KOHTEKCTE L,5;
MEXTyHAPOTHOTO v
.YMETh IPOBOJIUTH WCTIOJIb30BaHUE
MapKeTHHTA. o
CTpaTernuecKuil aHaJIn3 MIpY aHAJIHN3e
Cymocts U pa3pabaTbIBaTh U pPaccMOTpPEHHOU
KOHIIETIITAH
OCYILECTBIISITh TEPMUHOJIOTHH U
MEXKITyHAPOIHOTO
CTpaTEeTHIO HHCTPYMEHTOB
MapKEeTHHTA U €€
OpraHU3aINH B MEXTyHAPOIHOTO
COCTaBJIAIOIINE)
rI00aTbHOM KOHTEKCTE MapKeTHHTa
yIpaBIeHUs-10 2.
(%)
3.3HaTh TEOPETHUECKHE
3 International OCHOBBI IPOBEICHUS
) . CTPAaTErMueCcKoro Pacuernas pabora
Marketing aHaAJIM3a U Pa3pabOTKH (mo 6 G6ayoB):
Environment. CT aTen/mp b ionnqecmo '
Adtractiveness of 0 1:1)“aHI/ISa[H/II/I (haktopoB, as
internationalmarke p . POB,
HaIlpaBJICHHOHN Ha KOTOPBIX clieJiaHa
ts (Cpena
oOecrieucHre Jlomartnee 3aganue mno oreHka (7o 2
4 mexnayHaponHoro [[1K-3
KOHKYPEHTOCIIOCOOHOCT [TeMe 3 0auioB),
MAPKCETHHTE. 1 B TI100aIbHOM MPaBUIJILHOCTh
OneHka p
KOHTEKCTE pacueToB (1o 1
[IPUBJIEKATENBHOCT|
" Y.yMeTb NPOBOAUTD Oaa), HATMYIHE
CTpaTernuecKuii aHaIN3 obocHoBaHUSA (10
MEXTyHAPOTHBIX
PBIHKOR) 1 pa3padaThIBaTh U 3 6ayoB) (6)

OCYLIECTBIISITH
CTpaTeruio




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
Iranml on /st oxt nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHUHU, HABBIKOB KpHTepHeB
¢dopmup . Iepeuenn (3YHLI. H (WIK) onbITa
N KOMIIETCHIIUH 3.1...3 JesITeTbHOCTH. ONCHIBANITH
e (popmupyembix ( .d...2.n, i KOMIeTeHIuii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
n/n N KOMIIeTeHIHii V.1...Y.n, (bopMupoBaH PasIHYHBIX ITANAX HX
paGoueii o ¢dopmuposanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
HporpaMMbI oelloce . .~ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenmBanns (o 100-
JUCUMILIHHBI) NpPOrpaMMel u "
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
OpraHu3alliy B
r1100a7IbHOM KOHTEKCTE
H.BageTs HaBbIKAMU
pOBeICHUS
CTPaTErnyecKoro
aHau3a, pa3paboTKU U
OCYIIECTBIICHHS
CTpaTEeTHH OPTaHU3AIIH
B MIOOATLHOM
KOHTEKCTE
3.3HaTh MOAXOJBI K
QHAJN3y MTOBEICHHUS
noTpeduTenei
PKOHOMMYECKHX OJjiar B
r100a7IbHOM KOHTEKCTE
Pewienue keiica
'Y.yMeTh OIICHUBATH (mo 5 6amoB):
BO3JIEHCTBUE YYUTBIBACTCS
MaKpPOIKOHOMHYECKOH MTOJTHOTA OTBETOB
cpelpl Ha Ha TIOCTaBJICHHBIC
5 [1K-9 ¢yakunonnpoBanue  |[KimaccHas pabora BOTIPOCHI,
OpraHu3aIyid Ha (MHIUBHUIyaTbHAS) WHIABUIYAIEHOCT
MEKTyHAPOTHBIX b BBIIBUHYTHIX
[PBIHKaX MIPEUTIOKEHUH,
H.piameTh HaBbIKAMU KayeCcTBO
OIICHKU BO3JEUCTBUS MOJTOTOBJIEHHON
MaKpO3KOHOMHUYECKOHN npeseHTanuu (5)
Cpellbl Ha
(YHKIIOHHPOBaHUE
OopraHu3aluii Ha
MEKTyHAPOTHBIX
BIHKAX
3.3HaTh MOAXOJBI K
JomamHee
AQHAJN3y MTOBEICHHUS
M 3ananue (o 4
moTpeOuTeNeH
0aJuIoB).
PKOHOMMYECKHX OJjiar B
4. Consumer Kpurepuu
. . r100a7IbHOM KOHTEKCTE
behaviour in cross- OIICHUBAHWSI:
cultural aspect paccMoTpeHue
'Y.ymMeTh IPOBOJIUTH JloMaliiHee 3a/1aHue 1o
6 |(IToBemenue IK-9 BCEX BUJIOB
. aHaAJIN3 TTIOBEACHUS Teme 4
rmoTpeOuTeNnei B . puckoB (2 6anna);
rmoTpeOuTeneH
KPOCCKYJIETYPHOM MoJIPoOHOCTH
ACIICKTE) ONUCaHUs
H.Bnaneth HaBBIKAMHU N
MEPONPUATHI 110
AHAJM3a ITOBEICHMS
oTpeGuTeeH CHUKEHHIO PUCKOB
i (2 6ana). (4)
3.3HATh MOIXOIbI K Pemenue ketica
QHAJIN3Y NOBEICHUS (o 3 6ayuioB):
7 [1K-9 moTpeOuTenei Pabota B Kitacce ¢ YUUTHIBACTCS

DKOHOMHYECKHX OJj1ar B
r100aIbHOM KOHTEKCTE

KelcoM

IIOJTHOTA OTBETOB
Ha IMOCTaBJICHHBIC

BOIPOCHI;




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Onucanune
3Taﬂbl HeOﬁXOHl/lMLle JJISE OIICHKH HokazaTeeii u
MIDOBAHMS 3HAHUH, yMeHUii, HABBIKOB KDHTEDHEB
¢dopmupo Iepeyenn (3YHLI: o (WJIM) ONbITA purep
Nt KOMIIeTeHIU i 3.1...3 JesITeTbHOCTH. ONCHIBANITH
e (popmupyembix ( .d...2.n, i KOMIIeTeHIii Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
n/n N KOMIIeTeHIHii V.1...Y.n, (bopMupoBaH PasIHYHBIX ITANAX HX
paboueii . ¢dopmupoanus,
no ®I'OC BO H.1...H ll) KOMIIeTeHIHii B Tipoiecce
HpOI‘paMMbI oelloce . “ ONMHCAaHHE IKAJ
0CBOEHHSI 00pa30BaTeILHOI onenmBanns (o 100-
JUCUMILIHHBI) NpPOrpaMMel u "
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
Y.yMeTb POBOAUTD WHIVUBUAYATBHOCT
QHAIIU3 TIOBEJCHHUS b BBIIBUHYTHIX
moTpeOuTemnei npenioxxeHuil. (3)
H.Bnanets HaBbIKAMU
aHaJIM3a MOBEJCHUS
moTpeOuTeNCH
3.3HATH TEOPETHUCCKIE
OCHOBBI IIPOBEICHUS
CTpATETHYECKOTO
aHaM3a U pa3paboTKH .
3a KaxX bl
CTpaTeruu .
Tect Ne | mo temam 1-4| mpaBHIBHBIN
8 [1K-3 OpraHu3aluy,
. Tect Ne 1 OTBET Ha BOIIPOC
HaIpaBJICHHON Ha
TecTa - 1 6amn (8)
obecrieueHne
KOHKYPEHTOCIIOCOOHOCT
U B r100aIbHOM
KOHTEKCTE
3.3HaTh CIIOCOOBI
OLICHUBAHHUS
BO3JIEHCTBUS .
o 3a Kaxk eI
MaKpPOIKOHOMHYECKOH N
Tect Ne 1 mo remam 1-4| npaBUiIbHBIN
9 T1K-9 Cpellbl Ha
byEKIHOREpOBAHHe Tect Ne 1 OTBET Ha BOIPOC
Y p Tecta - 1 6am (8)
OpraHu3aIfii Ha
MEXTyHApOTHBIX
[PBIHKAX
3.3HaTh TEOPETHUYECKHE
OCHOBBI IPOBEICHUS
CTPaTEernyecKoro
aHaM3a U pa3paboTKu
CTpaTeTHH MaxkcumMaabHO
OpraHU3aIlNY, BO3MOJKHAS
. HaTpaBIeHHON Ha oneHka o 11
5. Policy

. oOecrieucHHe 6aioB. Perrenue

penetration 1into o
. KOHKYPEHTOCIIOCOOHOCT Keiica (1o 5
foreign markets.

. 1 B TII00aTbHOM OaIoB):
International KOHTEKCTE YUTHIBACTCS
Marketing strategy ['pymmoBas paboTa B M

Y.yMeTh IPOBOANTH MOJTHOTA OTBETOB

10 |(TTomuTuka [1K-3 . KJacce (BBITIOJTHEHUE

CTpaTernuecKuidi aHaIn3 | . Ha TIOCTaBJICHHbBIE
[TPOHUKHOBEHHS Ketica)

1 pa3padaThIBaTh U BOIIPOCHI;
Ha 3apyOe)KHBIE

OCYIIECTBIISATh WHIUBUAYATBHOCT
pbiHkd. CTpaTeruu

CTpaTeruio b BBIIBUHYTHIX
MEXIYHapOIHOTO N

OpraHu3aliy B MIpeaJI0KEHUH,
MapKeTHHTa)

rI100aTEHOM KOHTEKCTE KauecTBO

H.BiageTs HaBBIKAMU MOATOTOBJICHHON

[IPOBEICHUS
CTPATErHYECKOTO
aHaIM3a, Pa3paboTKu 1
OCYLIECTBIICHUS

CTpaTEeTHH OPTaHU3AIIH

npe3eHTauu. (5)




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

3Taﬂbl HeOﬁXOHl/lMLle JJISl OIIEHKH “02:::‘21?12; -
MIDOBAHMS 3HAHUH, yMeHUii, HABBIKOB KDHTEDHEB
‘l)OP po 1 Hepequ]’ (3YHLI: o (W) ONBITA o ZHHBl:lHPm
No KOMIIETCHIIMH 3.1...3 JesiTeJIbHOCTH, u .
Y ¢opmupyembIx ( d...5.n, KOMIIeTeHI Ui Ha
(Tema u3 - XapaKTepH3YIOIHUX ITANbI
n/n Goueii KOMIIeTeHIHii V.1...Y.n, (bopMupoBaH PasIHYHBIX ITANAX HX
paooyicu ®roc BO . ¢dopmupoBanus,
mmo H 1 H n) KOMIIETCeHIIHH B mpouecce
IIpOI‘paMMbI oL oee . o OIMUCaHHUEe IIKAJ
0CBOEHHSI 00pa30BaTeILHOI 100
AUCHUILTIHHBI) - ouenupanus (1o 100-
(HammenoBanne 0aJIIBHOI 1IKaJIe)
OLIECHOYHOI0 CPEACTBA)
B TJI00AJILHOM
KOHTEKCTE
3.3HaTh TEOPETUUECKUE
OCHOBBI POBEICHUS
CTPaTErnyecKoro
aHau3a U Pa3paboTKU
CTpaTeruu
OMaIlHee
OpraHu3auy, 3alz[[aH1/Ie (10 6
HaIlpaBJICHHOMN Ha Gaos):
obecneaeHHe COOTBGTCT];I/IC
KOHKYPEHTOCIIOCOOHOCT 5
U B TJI00aJI5HOM Oingl)_[ 2:;}11;;)(
KOHTEKCTE
MOCTaBIEHHOMY B
Y.yMeTb IPOBOAUTH
" 3aJlaHu¥ BOTIPOCY,
cTpaTernueckuii aHanus |[lomainee 3aganue mo
11 11K-3 pa3BepHyTOE
U pa3paOaThIBaTh U Teme 5 OO bACHOHIE
OCYIIECTBIISATH
cTpateruio MIPUHAJIESKHOCTH
CTpaTeTruu K
OpraHu3aliy B KOEIK CTHOI
r100aJIbHOM KOHTEKCTE - P e
H.BnaneTs HaBLIKAMU pyrne,
poBenerms KOJIWYECTBO
OIMHMCAHHBIX
CTPaTErMyecKoro crpareruii. (6)
aHau3a, pa3paboTKU 1 p )
OCYIIECTBICHUS
CTpaTerny OpraHu3aIun
B r7100a7IbHOM
KOHTEKCTE
3.3HaTh TEOPETHUYECKHE
OCHOBBI IPOBEICHUS
CTPaTErnuecKoro
aHAJIM3a U pa3paboTKH
CTpaTeme P I'pymmoBas pabora
B KJacce (710 6
OpraHu3alu, 6
. aJlJIOB).
HaIpaBJICHHOHN Ha Komre 1?11/1
oOecrieueHue ot epHHB;)HHH.
6. Marketing KOHKYPEHTOCTIOCOOHOCT HCHOHB3OBaHI;Ie
decisions in an ¥ B TJI00aJI5HOM ATFODHTMA
international KOHTEKCTE nme{)ﬂTmI
context Y.yMeThb IPOBOJNTH ["pynmosas pabora B
12 I1K-3 Y POBOA pym P MapKETHHTOBOTO
(MapkeTHHTOBBIE CTpaTernuecKuil aHAIN3 [KIIacce
pemenns (1 6amn);
[pEIICHHS B 1 pa3padaThIBaTh U H0ApOGHOCTS
MEXKIYHAPOTHOM OCYIIECTBIIATh
JLYHApOL yim OITMCAaHUS TAIOB
KOHTEKCTE) CTpaTeruro (1 Gaa):
OpraHu3aluu B « HTHKa’
r100a7IbHOM KOHTEKCTE . I;IHHTOFO
H.BimaneThs HaBBEIKAMH P fmeHI/m a
[IpOBEICHUS 6
ana). (6
CTpPaTErMuecKoro )- (6)
aHaJIM3a, Pa3pabOTKH U
OCYILIECTBIICHUS

CTpaTEeTHH OPTaHU3AINH




KOHTpOJ’leble 3aJaHUA WIH
HHbIC MaTepHaJbl,

Heo0X0AMMbIe JUIST OLIEHKH Omucanue
Iranml o1 Lt ol nokasareJeii u
MHUDOBAHUS . 3HAHUH, YMCHHUHU, HABBIKOB KpHTepHeB
¢dopmup Iepeuenn (3YHLI. H (WIK) onbITa
Nt KOMIIeTeHIU i 3.1...3 JesITeTbHOCTH. ONCHIBANITH
e (popmupyembix ( .d...2.n, i KOMIeTeHIuii Ha
(Tema u3 o XAPAKTEPUIYIOMUIX STAMBL ) gy sTamax nx
H/H 6 - KOMIETCHIINH Y.l .e .Y.n, (dopmupoBanus P
paoouen . ¢popmuposanus,
no ®I'OC BO H.1...H KOMIIeTeHIHii B Tipoiecce
NPOrpaMMblI A...0.1n .| onmcanme mkan
0CBOEHHSI 00pa30BaTeILHOI onenmBanns (o 100-
JUCUMILIHHBI) NpPOrpaMMel u "
0aJIIBHOI 1IKaJIe)
(HaumenoBanue
OLIECHOYHOI0 CPEACTBA)
B J100aJTEHOM
KOHTEKCTE
3.3HaTh TEOPETUUECKUE
OCHOBBI POBEICHUS
CTPATETMIECKOro I'pynnosoi
aHaIM3a M Pa3padoOTKH npoexT (o 10
CTpaTeruu 6auIoB):
OpraHu3auy, CBOEBPEMEHHOCTh
HaIlpaBJICHHOMN Ha BBITIOJTHEHUS,
oOecIeucHHe TTOJrOTOBKA
13 K3 KOHKYPEHTOCIIOCOOHOCT [ pyIIOBOii MPOEKT 10 MIpe3eHTallH,
1 B TJI00aIbHOM Teme 6 COOTBETCTBHUE
KOHTEKCTE 3a1aHHOU
Y.yMeTh POBOAUTD CTPYKTYpe,
CTpaTernuecKuil aHaJIn3 coJiep)KaHue
1 pa3pabaThIBaTh U pa3zenos,
OCYILECTBIIATh nyOIYHOe
CTpaTEruio BeIcTyIIIeHKE. (10)
OpraHu3aliy B
rI100ATbHOM KOHTEKCTE
3.3HaTh TEOPETUUECKUE
OCHOBBI IPOBEIICHUS
POBEIL MakcumanbHO
CTPaTErMyecKoro
BO3MOJXKHAs
aHaM3a U pa3paboTKH
OILIEHKa JI0 8
CTpaTeruu
OpraHu3aIH OaLos:
7. Global and local P . CBOEBPEMEHHOCTD
. . HaIpaBJIEHHOW Ha
in Russian BBIIIOJIHCHUS,
. obecrieueHne
marketing MOJTOTOBKA
KOHKypeHTocmocoOHOoCT|/lomatHee 3a1anue mo
14 |(T'nmoGampHoe u  |[IK-3 [IpEe3eHTallH,
U B TJ100aTbHOM reme 7
ITOKaJIbHOE B COOTBETCTBHUE
o KOHTEKCTE N
[poccUiicKOM 3a/IaHHOU
Y.yMeTb NPOBOAUTD
MapKeTHHTE) 2 CTPYKTYPpE,
CTpaTerMyecKuil aHaJIn3
coJiep>KaHue
1 pa3pabaThIBaTh U
pasnenos,
OCYIIECTBIISITH
myOIMYHOe
CTpaTeruio
BBICTYILIEHHE. (8)
OpTaHHU3aINH B
r100aTbHOM KOHTEKCTE
3.3HaTh TEOPETHUECKHE
OCHOBBI IPOBEICHUS
CTPaTErnueCcKoTo
aHaAJIM3a U Pa3pabOTKH .
3a KaXK I
cTpaterm TPaBHJIbHBIN
15 [1K-3 OpraHusanuu, Tect Ne 2 mo Temem 5-7 P
9 OTBET Ha BOIPOC
HaIpaBJICHHON Ha
recta - 1 Gamr (16)
oOecrieucHre

KOHKYPEHTOCIIOCOOHOCT
1 B I1100aI5HOM
KOHTEKCTE

HToro

100




6.2. IIpomMe:KyTOYHBIH KOHTPOJIb (3a4€eT, IK3aMeH)

PaGoyum yuyeOHBIM IJIAHOM NPEAYCMOTPEeH JK3aMeH B cemecTpe 41.
BOITPOCHI J1J151 IIPOBEPKU 3HAHMIA:

1-# Bompoc Ounera (40 6aytoB), Bux Bonpoca: Tect/mpoBepka 3HaHui. Kpurepuit: 3a Kaabiii
NpaBUIBHBIN OTBET Hauucisercs 2 6amna. Beero B Tecte 20 Bompocos..

Komnerennus: IIK-3 BiajgeHune HaBBbIKAMHM CTPATEerH4eCKOro aHajn3a, pa3spadoTKu H
OCYILeCTBJICHMSI ~ CTpaTerHd  OpPraHM3alMM, HaNpaBJeHHOW Ha  o0ecmevyeHHe
KOHKYPEHTOCIIOCOOHOCTH

3HaHME: 3HAThb TEOPETUUYECKHUE OCHOBBI IIPOBEJEHUS CTPATErMUECKOIr0 aHaiu3a U pa3paboTKu
CTpaTeruy OpraHu3allM, HaNpaBICHHOW Ha oOecreyeHHe KOHKYPEHTOCIOCOOHOCTH B
r7100a7TbHOM KOHTEKCTE

. Uctopus nporecca riaodanu3anum.

. Meroap! aHanu3a BHEIIHEN Cpe/bl

. OCHOBHBIE THUIIBI CTPAaTEruii

. IIpeanoceliky BeIXOAA Ha 3apyOeKHbIE PHIHKU

. CrpaTeruu noisyyeHus: KOHKYPEHTHBIX IPEUMYILIECTB

. CtpaTernu npOHUKHOBEHUS KOMIIAaHUH HA BHEIIHHUE PBIHKH

. YrpaBieHrne KOMIUIEKCOM MapKETHHTa KOMIIAaHUH, Pa0OoTaromel Ha MEX/IyHapOIHbBIX PhIHKAX
. YIIpaBJIeHYECKUE PELICHUS JUIsl 2JIEMEHTOB KOMIUIEKCA MApKETHUHIA

. ®opmuposanue Y TII MexxayHapOIHBIMY KOMIIAHUSMHA

10. DneMeHTBHl CHCTEMbl MapKeTHMHIa B OpraHu3aluu, palotaromieid Ha I100aTbHOM
(MEXIyHapOJHOM) PhIHKAX

Kommnerennusi: I1K-9 cnoco0HOCTh OLleHMBATH BO3/AeiiCTBHE MAKPOIKOHOMUYECKOM Cpeabl
Ha (YHKIMOHUPOBAHHE OPraHM3ALMIi U OPraHOB IOCYJAapCTBEHHOI0 M MYHHIHMIIAJIbHOIO
yYIpPaBJICHHS, BBIABJSATh H AHAJIN3NPOBATH PBIHOYHBIC U crienu(pUIeCKre PHCKH, a TaKKe
aHAJIM3MPOBATH NOBeJleHNe NMoTpeduTelIeil IKOHOMHUYecKHX Ojar u (opMHpOBaHHe CIPOCca
HA OCHOBE 3HAHMS JKOHOMHYECKHX OCHOB IOBEJACHUS OPraHM3alUil, CTPYKTYP PBIHKOB M
KOHKYPEHTHOM cpeJbl 0TPac/u

3HaHue: 3HaThb NOJXOJAbl K aHAIU3y TIOBEICHUS IOTpeOuTeNell HKOHOMHMUYECKHX Onar B
rJ100aTbHOM KOHTEKCTE

O 00 1N DN K~ W —

11. MexKynbTypHble 0COOEHHOCTH U UX BIIHMSHUE HA OBEJCHUE NOTPEOUTENEeH pa3HbIX THUIIOB.
12. Mogenu npuHATHA peieHuil o nokymnke. OcoOEHHOCTH Ha MEXTyHAPOIHOM pPhIHKE.

13. IlokynaTenbckue pUCKU Ha MEKIYHAPOJHBIX PhIHKAX

3HaHMe: 3HaThb CHOCOObI OLIEHWBAHUSA BO3JEHCTBUS MAaKpO3KOHOMHYECKOW cpeabl Ha
(YHKIMOHUPOBAHUE OPTraHU3aALUI Ha MEKIYHAPOIHBIX PhIHKAX

14. Yuet pakTopoB riobanbHON Cpebl MPHU MPUHATHH MAapKETUHTOBOTO PEIIEHMS.

15. XapakTeprCTUKHN OKpYKaIOLIEN Cpebl AT MEXIYHAPOIHBIX KOMITAHUI

16. DddekT cTpaHbl IPOUCXOXKIEHUS TOBapa

TUITOBBIE 3AJIAHUS J1J151 IIPOBEPKM YMEHUU:

2-it Bonpoc Owmrera (30 GaywioB), BU Bompoca: 3amaHue Ha ymMeHue. Kputepwit: OTKpBITHINH
BONPOC MO TEMAaTUKE WHAMBHUIYAIbHBIX W TPYNIOBBIX 33JaHUH, OCHOBAaHHBIX Ha aHAJH3e
npakTUKH kommaHui. (10 GammoB - Hcmonb3oBaHHE NPO(ECCHOHATBHON TEPMUHOJIOTHH,
YEeTKOCTh ONpEJENICHHsI pacCMaTpUBAaeMbIX MOHATHH, 10 OanoB - aHanM3 ombITa KOMIIAHUN B
COOTBETCTBHUH C TIOCTABJICHHON 3a/1aueit).



Kommnerennusi: IIK-3 BiageHHe HaBbIKAMM CTPATEerH4eCKOro aHajmu3a, pa3padoTku H
OCYILleCTBJIEHMsI ~ CTpaTerHd  OpPraHM3allu¥, HampaBjJeHHOH Ha  oOecmevyeHue
KOHKYPEHTOCIIOCOOHOCTH

YMeHue: yMmeTb MPOBOJIUTH CTPATETHUECKHM aHamu3 U pa3padaTbiBaTh U OCYLIECTBISTH
CTpATETHIO OpPraHU3aIMU B TI00aTbHOM KOHTEKCTE

3amaua Ne 1. OmpeneneHue ypoBHS NMPHUBICKATEIIBHOCTH PhIHKA Ha ocHOBe MaTpuilsl General
Electric

3amaua Ne 2. PacueT KOHKYpEHTOCTIOCOOHOCTH TOBapa

Komnerenuusi: IIK-9 cnoco0HOCTh OlleHMBATH BO3/1elicTBHE MAKPO3IKOHOMUYECKOM Cpeabl
Ha QYHKIMOHMPOBAHME OPraHU3ALMIA U OPraHOB rocyJapCTBEHHOI0 W MYHUIIUNAJILHOIO
ylpaBJieHHs, BBISIBJISITh U AHAJTU3HPOBATH PHIHOYHBIE U crenUpUYECKUE PUCKH, a TaKKe
AHAJM3HUPOBATH NOBeJeHHEe NMOTPedUuTeeid IKOHOMUYECKUX 0J1ar U popMuUpoBaHHE CIIpoca
HAa OCHOBE 3HAHHS YKOHOMHMYECKHUX OCHOB NMOBeJEHUS] OPraHU3AlMI, CTPYKTYP PbIHKOB U
KOHKYPEHTHOI cpebl 0TPac/Iin

YMeHue: yMerb OLEHUBAaTh BO3AECHCTBUE MAaKpPO3KOHOMUYECKOM cpesibl Ha (YyHKIIMOHUPOBAHUE
OpraHu3aIil Ha MEXIYHAPOJAHBIX PhIHKAX

3amaua Ne 3. @opMynMpoOBKa CTPATETUYECKUX aTbTEPHATHB Ha TJI00ATIbHOM PBIHKE

YMeHue: yMeTh MPOBOJIUTH aHAIIN3 MMOBEACHUSI TOTpeOuTeNnei

3anaga Ne 4. MuHMMH3a1Us TOKYNATIbCKUX PUCKOB
TUITIOBBIE 3ATAHIA UL ITPOBEPKH HABBIKOB:

3-it Bonpoc Omera (30 GamnoB), BU Bonpoca: 3aganne Ha HaBblku. Kpurepuii: [IpakTuueckas
curyarus (keiic). Pa3zBepHyThIi OTBET Ha KXl BOIPOC Keiica..

Kommnerennusi: IIK-3 BiageHue HaBbIKAMM CTPaTerH4ecKoro aHajin3a, pa3padoTku H
OCYILIEeCTBJICHMS  CTpPaTerHd  OpPraHM3alliM,  HamnpaBJIeHHOW Ha  o0ecnevyeHue
KOHKYPEHTOCIIOCOOHOCTH

HaBbik: BiajeTp HaBbIKAMU MPOBEAEHUS CTPATETMUECKOro aHaiMu3a, pa3paboTKu U
OCYIIIECTBJICHUS CTPATETUU OpraHU3allH B II100aJIbHOM KOHTEKCTE

3ananue Ne 1. Konkpernas cutyanus 1

Komnerennusi: I1K-9 cnoco0HOCTh O1leHMBATH BO3/1eilicTBHEe MAKPO3IKOHOMUYECKOH Ccpelbl
Ha (PYHKIHMOHMPOBAHHME OPraHM3alUil M OPraHoOB rocyJapCTBEHHOr0 U MYHHUIMIIAJIbLHOIO
yIIpaBJIeHHS, BBIABJIATh U aHAJTU3UPOBATH PHIHOYHBIEC M clienM(puYecKre PUCKH, a TaKKe
aHAJIM3MPOBATH NOBeJleHNe NMoTpeduTelIeil IKOHOMUYecKHX Ojar u (opMHpOBaHHe CIPOCca
HAa OCHOBE 3HAHHMSA JKOHOMHYECKHUX OCHOB IOBEJCHUS OPraHU3ALMN, CTPYKTYP PHIHKOB U
KOHKYPEHTHOM Cpe/ibl 0TPacju

HagBeik: BajsieTh HaBBIKAMU aHAIM3a MTOBEICHUS OTpeOuTeneit

3amanue Ne 2. KonkpekTHas cutyanus 2

HaBbik: Biagerb HaBbIKAMM OLEHKHM BO3JEHCTBUS MaKpPOIKOHOMMUYECKOM Cpeisl Ha
(GyHKIIMOHUPOBaHKUE OpTraHU3alUil HA MEXTYHApOAHBIX PhIHKaX

3ananue Ne 3. KonkpeTtHas curyauus 2

OBPA3EIL] BUWIETA

MUHHCTEPCTBO HAYKH M BBICIIETO 00pa30BaHUSA
Poccuiickoii Gexepart Hanpagnenue - 38.03.02 MenegxMeHT

denepanbpHOE TOCYIapCTBEHHOE OIOJDKETHOE HPO(I)I/IJ'H) - Ynpasienue Ou3HECOM
00pa3oBaTesbHOE YUPEKACHHE Kadenpa menemxmenTa, MapKkeTUHra u
BBICIIET0 00pa30BaHus cepBuCa

«BAVIKAJIBCKHM I'OCYJJAPCTBEHHBIN . .
VHUBEPCHTET» Jucuuruinaa - International Marketing



(®TBOY BO «BI'Y»)
9K3AMEHAIIMOHHBIN BUJIET Ne 1

1. Tect (40 Gamnon).

2. Onpenenenre ypoBHS MIPUBJIEKATEIILHOCTU PhIHKA Ha OCHOBE MaTpulibl General
Electric (30 6amnoB).

3. Konkpektnas cutyanus 2 (30 6amios).

CocrtaBurenb J.N. Xnebopug

3aBenyrouui kapeapoi O.H. baera

7. llepeyeHb OCHOBHOI 1 10NIOJHUTEJILHOMN y4eOHOH JUTEPaTypPbl, HE00X0AMMOM s
OCBOCHHUS IMCUMILUINHBI (MOYJIs1)

a) OCHOBHAsI JIMTepaTypa:

1. MoprynoB B. 1., Moprynos C. B. Mexaynaponansiii Mapketur/ B.1. Moprynos.- Mockaa:
HamxoB u Ko, 2015.-182 c.

2. MeHeKMEHT, OPUCHTUPOBAHHBIA Ha PhIHOK. CTpaTernyecKuii U oreparmoOHHbIM MapKETHHT.
pek. CoB. M-Ba P® mno oOpasosar. nmporpamme. Market-driven management. 2-e uzn./ XK.-XK.
Jlamben, P. Uymnurac, U. [llynunr.- CII6.: ITutep, 2010

3. Axymmu M.JI. MexayHapomHblii MapKeTHHI [DimeKTpoHHBIA pecypc] : yuebomuk / M.JL
Axynnd. — DIIeKTpoH. TeKcToBble maHHble. — MuHnck: TerpaCucremc, Terpanut, 2014. — 512
c. — 978-985-7081-32-5. — Pexum gocryna: http://www.iprbookshop.ru/28128.html

4. Cenipymraesa M.D. MexayHapoOHbIH MapKETHHI [DJIEKTPOHHBIN pecypc] : YYEOHHMK s
CTYJCHTOB BY30B, oOydamomuxcsa 1o cnenmanbHocTd 061500 «Mapketunry [/ M.D.
CetidymiaeBa. — DIIEKTpOH. TeKCTOBLIE AaHHble. — M. : FOHUTU-TAHA, 2017. — 319 ¢. —
5-238-00800-7. — Pexxum goctyna: http://www.iprbookshop.ru/71021.html

0) AOMOJIHUTEIbHAS JIUTepaTypa:

1. Mapxketunr 3.0. OT poIyKTOB K MOTPEOUTENSIM U J1ajiee - K yemoBedeckon aymre. Marketing
3.0 : From Products to Customers to the Human Spirit/ ®unun Kotnep, AiiBen Cernanan,
Xepmasan Kapramxkaiis.- M.: Aneninna busnec byke, 2012.-223 c.

2. MexayHapoIHbI MapKeTUHT. yueOHuK. gonyieHo Y MO By3oB Poccun. 2-e u3z., nepepab. u
nom./ I'. JI. barues, H. K. Mowuceesa, B. 1. Uepenkos.- CII6.: ITutep, 2009.-688 c.

3. Sergeeva E. Marketing [OnexkTpoHHblii pecypce] : learning guide / E. Sergeeva, A. Astafeva. —
DnexTpoH. TekcToBble paHHble. — Kazanp: KazaHckmii HallMOHAJBHBINM HMCCIIENOBATEILCKHHN
TeEXHOIOTHYECKUN yHuBepcuter, 2015. — 287 ¢. — 978-5-7882-1805-2. — PexxuM aocTyIia:
http://www.iprbookshop.ru/62143.html

4. Bapennna JI.II. The English Language of Marketing [DaeKTpOoHHBIA pecypc] : y4ueOHOe
nocobue / JI.IT. Bapennna. — DneKTpoH. TEKCTOBBIE JaHHBIC. — M. : EBpasuiicKuii OTKPBITHIA
muHcTATYT,  2011. — 160 ¢. — 978-5-374-00501-1. — PexnM  AOCTyOA:
http://www.iprbookshop.ru/11199.html

5. @umnn Kotinep Mapketunr ot A jio S [DaekTpoHHBIA pecype] : 80 KOHIIENIHMH, KOTOPLIE
JOJDKEH 3HATh Kaxkablid Menemkep / Kotinep @unni. — DIEeKTPOH. TEKCTOBLIE AaHHbIE. — M. :
Anprnuna  [Tabmumep, 2016, — 211 c¢. — 978-5-9614-5016-3. — Pexum gocTyia:
http://www.iprbookshop.ru/43688.html

8. Ilepeuenbp pecypcoB HMH(OPMANHOHHO-TEJEKOMMYHHKANUOHHON ceTH «UHTepHeET»,
He00XO0UMBIX /IJIsl OCBOCHHUSA TMCHHUIUIMHBI (MOAYJIs1), BKJIO4Yasi npodeccuoHaJIbHbIe 0a3bl
AAHHBIX H MH(POPMAIMOHHO-CTIPABOYHbIE CHCTEMBI
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JUiss  OCBOEHMSI JAMCUMIUIMHBI OO0ydaromiemycs HEOOXOJUMBI CIEIYIOIIHE PecypChl
UH(POPMAIMOHHO-TEIIEKOMMYHUKAITMOHHON ceTn « THTepHeTY:
— Caiit BaiikanbCKoro rocy1apcTBEHHOIO0 YHHUBEPCUTETA, ajpec JocTyma: http://bgu.ru/, noctymn
KPYTJIOCYTOYHBIM HEOTPaHUUCHHBIN U3 10001 Touku HTepHET
— UBUC - YauBepcanbHbie 0a3bl JaHHBIX, ajapec goctymna: http://www.dlib.eastview.ru/. moctym
KPYTJIOCYTOYHBIH HEOTpaHUYEHHBIA M3 JTF000H TOYKM VMHTEpHET NMpH yCIOBHM PETHCTPALUU B
BI'y
— KubepJlenunka, amgpec nmoctyma: http://cyberleninka.ru. mocTym  KpyriioCyTOYHBIH,
HEOTpaHMYEHHBIN Il BCEX MOJIb30BaTelNel, OECIUIATHOE YTEHHWE W CKaYMBAHHE BCEX HAYYHBIX
nyonukanuii, B ToM uucie nakeT «lOpuaudeckue HaykW», KOJUICKIUS U3 7 JKypHAJIOB IO
IPaBOBEICHUIO
— Hayunas onektponnas Oubnmoreka eLIBRARY.RU, aapec pocryma: http://elibrary.ru/.
JOCTYIl K POCCHHCKHM >KypHajlaM, HaXOJISAIIMMCS TOJHOCTbIO WJIM YaCTHYHO B OTKPBITOM
JOCTYTIE TPH YCIIOBHH PETUCTPAIIMA
- DNEeKTPOHHBIN CIIOBaph English-English Dictionary, aznpec JOCTyTA!
http://www.dictionary.com/. ocTyn HeorpaHUYEHHBII

9. MeTonnyeckue yKazaHusi VIl 00y4aOMMXCS 0 OCBOEHUIO TUCHMILIUHBI (MOIYJIs1)

W3yuaTh QUCHUIUIMHY PEKOMEHJIYETCS B COOTBETCTBHUHM C TOM IOCIIENOBATEIbHOCTHIO,
KoTopass o0O3HaueHa B ee coaepkaHuM. [[ns ycmemHoro ocBoeHHs Kypca oOydaroluecs
JIOJKHBI UMETh [IepBOHAYaJIbHbIE 3HAHUS B 00J1aCTH MEHEPKMEHTA U MapKETHHTIa.

Ha nexnmsx mpenojaBarenb 03ByYMBAET TEMY, 3HAKOMHT C MEPEYHEM JIMTEPATYpPHI IO
TeMe, OOOCHOBBIBAET MECTO W pPOJb 3TOW TeMbl B JAHHOW JMCLHUIUIMHE, PAcKpbIBaeT ee
NpakTUYecKoe 3HaueHue. B Xoze jeKkuuid CTyAeHTYy HEOOXOAWMO BECTH KOHCHEKT, (pUKCHpys
OCHOBHBIE ITOHATHS U MPOOJIEMHBIE BOIIPOCHI.

[IpakTryeckne (CEeMHHAPCKHE) 3aHSATHS 110 CBOEMY COJCPIKAaHHUIO CBSI3aHBI C TEMATHUKOMN
JEKIIMOHHBIX 3aHATHH. HauMHaTh MOATOTOBKY K 3aHATHIO 1eIeCO00pa3HO ¢ KOHCIIEKTa JICKIUH.
3ajmaHre Ha TMPaKTUYECKOe (CEMHUHAPCKOE) 3aHsATHE COooO0IIaeTcss oO0ydaromuMmcs 10 €ro
npoBeneHus. Ha ceMuHape mpenojaBarenb OpraHu3yeT oOCYXJIE€HHE STOW TeMbl, BbICTYymNas B
Ka4ecTBE OpraHu3aTopa, KOHCYJIbTaHTAa M HKCIEpTa Y4eOHO-TIO3HABATEIBHOW IESITeIhbHOCTH
oOyuarorierocs.

N3ydyenne quctuminHel (MOIyJisl) BKIIOYAET CaMOCTOSATENbHYIO paboTy 00y4daroerocs.

OCHOBHBIMHU BHUJJAMH CaMOCTOSITETIbHON pabOThl CTY/IEHTOB C y4acTUEM IperoiaBaTesnei
SIBIISTFOTCSL:

* TEeKyIl[e KOHCYJIbTAlUH;

* IpUEM U pa300p JAOMAIIHUX 3aJaHUH (B Yachl MPAKTUYECKUX 3aHATHH).

OCHOBHBIMH BHJAaMHM CaMOCTOSITEIbHOH pPabOThl CTYIEHTOB 0€3 ydacTHs
MIPENOIaBaTeNIeH ABIISIFOTCS:

* (hopMupoBaHKE U YCBOCHUE COACP)KaHUS KOHCIIEKTA JICKIUI1 Ha 6a3e peKOMEH/I0BaHHOM
JIEKTOpPOM Y4eOHOH JuTeparypbl, BKIO4Yas HHGOPMAlMOHHBIE OOpa30BaTEIbHBIE PECYPCHI
(3711eKTpOHHBIE yUYeOHUKH, SJIEKTPOHHbIE OMOIMOTEKH U Jp.);

* CaMOCTOSITETIbHOE W3y4YCHHE OTHENBHBIX TEM WM BOMPOCOB MO YUYECOHHKAM HWIIH
y4eOHBIM MTOCOOUSIM;

* HanucaHue pedeparos, JOKIAJI0B;

* [IOJITOTOBKA K CEMUHApaM;

* BBINOJIHEHHE JOMAITHUX 33/IaHUil B BUJE PEIICHUS OTIENBHBIX 3a/1a4, MPOBEICHHS
TUIOBBIX PAcyeTOB, PAaCUYETHO-KOMIBIOTEPHBIX M HWHAMBHUIYaIbHBIX PabOT IO OTIENbHBIM
paszenamM coJepaHus AUCIUTUINH | JIp.



10. Ilepeyens HH(POPMALIMOHHBIX TEXHOJIOTHI, HCIIOJIb3yEeMbIX NIPH OCYIECTBJICHUH
00pa30BaTeJbLHOI0 MPOLEcca Mo JUCHUIINHE (MOYJ/II0), BKJIIOYasi NlepeYyeHb
NPOrpaMMHOI0 obecrne4eHus

B ydeGHOM mpoliecce UCoab3yeTces ciaeaytoliee NporpaMMHOe o0ecTieueHue:
— Koncynprantllmoc: Bepcus [Ipod - nndopmanronnas crpaBoyHasi CUCTEMA,
— MS Office,

11. Onucanue MaTepuaAJIbHO-TEXHNYECKOM 0a3bl, HE00OX0AMMOI 1)1 OCYLIECTBJIEHUSA
00pa30BaTeJbLHOI0 NMPoLEcca Mo AMCHUIINHE (MOYJII0):

B ydeGHOM mpoliecce UCTIONb3yeTes Caeayromiee 000pyI0BaHHE:
— IlomeneHus 175l CaMOCTOSITENIbHOM pabOThI, OCHAIIICHHbIE KOMITBIOTEPHOI TEXHUKOI C
BO3MOXKHOCTBIO TIOJIKITFOUeHHS K ceTr "MHTepHeT" 1 o0ecniedeHrneM J0CTyIa B AICKTPOHHYIO
nH(pOpPMallMOHHO-00pa30BaTEIbHYIO CPENY BY3a,
— Y4eOHble ayIUTOPUU IS IPOBEACHUS: 3aHATHH JICKIIMOHHOTO THUIIA, 3aHATUNA CEMUHAPCKOTO
TUIIA, MPAKTUYECKUX 3aHITHU, BBIMOJIHEHHSI KYPCOBBIX pabOT, IPYNIOBBIX U HHIUBUIYATbHBIX
KOHCYJIbTAIMH, TEKYIIETO KOHTPOJIS U MPOMEKYTOYHOM aTTeCTalMK, YKOMILJIEKTOBAHHbBIE
CHEIUAIN3UPOBAaHHON MEOETBIO0 U TEXHUYECKUMU CPEACTBAMH O0YUYCHHS,
— MynbTHMe TMHBIN KJIAcC,
— Habops!l 1eMoHCTpalimoHHOTO 000pyI0BaHUs U Y4eOHO-HATJISAHBIX TOCOOU



